
 
 

Why a Design Thinking Workshop 
Transforms Your Team 
When you invest in a design thinking workshop, you don’t just go through a process—you 
unlock a culture. In these sessions, participants learn how to dramatically speed up the way 
they develop innovative solutions to complex problems. Unlike traditional, linear 
problem-solving, this human-centred, iterative method emphasizes understanding real 
people, prototyping fast, and testing ideas in the wild. 

 

At its core, design thinking is about empathy. The first stage asks you to step into others’ 
shoes—to deeply explore how they think, feel, and interact. This isn’t surface-level research; 
it’s about surfacing unexpected insights and genuine needs. From there, you define the real 
problem, not just the first idea that comes to mind. 

In the ideation phase, creativity is unleashed. Teams experiment with frameworks beyond 
sticky notes, going wide and divergent before narrowing down to viable solutions. Then 
comes prototyping—making something tangible, not just conceptual. And finally, testing: you 
bring prototypes to users, observe, iterate, and repeat. 

Importantly, many traditional workshops miss three critical—but often overlooked—stages: 

1.​ Dance with your inner ogre: acknowledging self-doubt and creative blocks.​
 

2.​ Get your language right: replace “no” and “but” with “yes, and …” to foster a 
generative mindset.​
 

3.​ Repeat: design thinking is cyclical. A culture of innovation thrives only when the 
process becomes a habit.​
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These aren’t theoretical ideas: they are built into the workshop structure, making it deeply 
practical and action-oriented. 

 

What Makes This Design Thinking Approach Different 
One of the distinguishing features of this particular workshop model is how hands-on it is. 
Unlike passive seminars or slide-heavy presentations, participants actually build, sketch, 
test, and iterate. Rather than living in PowerPoint, ideas live in prototypes. 

This practical, workshop-based approach encourages participants to stretch their creativity, 
reconnect with their natural curiosity, and build confidence in their ability to solve real-world 
challenges. The facilitator meets people where they are—whether they feel anxious, 
skeptical, or creatively blocked—and gently guides them into a safe space of possibility. 

The payoff? Teams don’t just walk away with ideas; they leave with tested prototypes and a 
clear path forward. Organizations see a shift—not just in outcomes, but in how people think, 
collaborate, and communicate. 

 

Integrating Graphic Facilitation for Problem Solving 
To supercharge problem-solving in your sessions, Graphic Facilitation for Problem 
Solving becomes a powerful tool. By turning abstract conversations into visual maps, 
diagrams, and stories, graphic facilitation makes ideas and challenges visible. Rather than 
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getting lost in long meetings filled with jargon, teams use sketches and visuals to anchor 
discussions and decisions.  

Visual thinking aligns perfectly with design thinking. As stakeholders brainstorm, a graphic 
facilitator captures ideas visually — providing shared clarity and reducing 
misunderstandings. This way, everyone can see connections, identify patterns, and build a 
shared vision of the solution.  

Moreover, real momentum comes when sketches become action: after the visuals are 
drawn, they must be translated into owners, deadlines, and next steps. This ensures that 
ideation doesn’t remain in the realm of discussion, but tilts towards execution.  

Some of the techniques used in such sessions include: 

●​ Storyboarding the future: mapping the “as-is” journey vs. a “to-be” state to highlight 
opportunities.​
 

●​ Obstacle Park-and-Ride: sketching blockers alongside quick workarounds to build 
immediate momentum.​
 

●​ Role-card remixing: letting departments draw the same problem from different 
perspectives (sales, operations, IT, etc.) to surface blind spots.​
 

●​ Innovation sweet-spots: using a simple Venn-diagram of desirability, feasibility, 
viability, and social responsibility to map ideas and decide where to prototype.​
 

By combining design thinking and graphic facilitation, sessions become not just creative but 
deeply actionable. 

 

Tips for Event MC Preparation Using These Tools 
When you’re the MC (Master of Ceremonies) for a design thinking event, your role is more 
than just announcing sessions—it’s about guiding flow, energy, and mindset. Here are some 
tips for event MC preparation: 

1.​ Understand the Process: Familiarize yourself with the five stages—Empathy, 
Define, Ideate, Prototype, Test—and the three extra ones (ogre, language, repeat). 
This helps you guide participants, introduce each phase meaningfully, and keep them 
aligned.​
 

2.​ Frame the Mindset: At the start, set the tone. Encourage curiosity, openness, and 
playfulness. Invite people to embrace mistakes, challenge assumptions, and suspend 
judgment.​
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3.​ Leverage Visuals: Use graphic facilitation to support your narration. As a MC, you 
can point to shared visuals, help translate sketches into decisions, and highlight 
patterns. Make visuals part of your storytelling.​
 

4.​ Create Psychological Safety: Acknowledge upfront that creativity can feel 
uncomfortable. Invite participants to lean into their “ogres.” Use language that 
encourages bold ideas and ensures no one shuts down with “no” or “but.”​
 

5.​ Keep Momentum: Between activities, recap what has been done so far, highlight 
surprises or breakthroughs, and energize the room for what comes next. Use visuals 
to re-anchor people.​
 

6.​ Translate into Action: As prototyping ends, help participants move from ideas to 
execution. Use graphic facilitation to map out who owns what, set next steps, and 
define measurable outcomes.​
 

7.​ Close with Reflection: Gather feedback visually—ask participants to sketch their 
key takeaways. Encourage them to share how they will apply ideas in their real work.​
 

 

Building a Creative and Problem-Solving Culture 
A design thinking workshop powered by visual thinking doesn’t just solve immediate 
problems—it builds a lasting innovation capability. By running immersive, hands-on 
sessions, teams rediscover their creativity, deepen empathy, and build confidence to create 
user-centred solutions rapidly. 

When paired with graphic facilitation, this process accelerates decision-making, reduces 
ambiguity, and ensures ideas land in a way that everyone understands. It’s not just about 
thinking differently; it’s about doing differently. 

If you want to bring this practical, effective, and enjoyable way of working into your 
organisation, you’ll find in such workshops a powerful lever for change—a way to unlock 
both creativity and results in your team. 
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